Digital Business is on the Rise in ASEAN ¢/ xendit | index Digital Business Contribution to GDP in Indonesia

The number of new digital consumers added in one year in Singapore, Malaysia, Indonesia,

the Philippines, Thailand, and Vietnam is equivalent to the population of the United Kingdom. The Face of Southeast Asia’s
Rising Young Entrepreneurs
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government % of Total Digital  Digital Natives The pandemic accelerated the shift online that was already taking place in Indonesia.
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Spotlight on Indonesia

Indonesia is one of the youngest and most populous countries in Southeast Asia. The onset of
the global pandemic has ushered in a period of rapid digital transformation, giving Gen Z
never-before-available opportunities. Social Media 54%

Top 5 Digital Tools for Entrepreneurs Since Pandemic Began
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A new class of digitally-savvy young entrepreneurs is emerging from the pandemic and is ving 51%

now heading into a stage of recovery and growth. The country’s 8 tech unicorns are a clear Video streaming 50%
sign of the Indonesian economy’s strength.
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Biggest Opportunities for Growth and Challenges
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More than 1/3 of Indonesia's youth between 15-35 currently work for themselves or aspire to.
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